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IN BRIEF"

IN a tight global labour market,
companies in Singapore are facing
greater challenges in recruiting and
retaining staff. Sound human
resource (HR) policies, plain
recruitment advertisements, simple
career seminars, and basic benefits
are no longer enough.

A survey of nearly 3,000 university
graduates last year, conducted by
recruitment agency JobsFactory,
showed that nine of the top 10
employers of choice here are foreign
multi-national corporations (MNCs).
The only local company that made it
into the top 10 is Singapore Airlines.

These companies, including
Citibank, Credit Suisse, Deutsche
Bank, and JP Morgan & Chase, are
all reputable companies with
innovating HR practices and strong
employer brands, said Ms Annie Yap,
the chief executive officer of
recruitment firm The GMP Group.

More local companies have come
to realise that a good employer
brand helps attract new talents and
retain existing ones, and have
started to invest in employer
branding, she said.

Firms are building their employer
brands with print and broadcast
advertisements, corporate websites,
blogs, and at career fairs. They are
also adopting fair employment
practices and shouldering more
corporate social responsibilities.

HR practitioners caution, however,
that in the course of employer
branding, companies should ensure
that they are able to deliver what
they promise. If what a firm
advertises do not accurately reflect
its corporate culture and HR policy,
it may find itself damaging its image
instead.
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